
 
 
 
 
 
 
 
 
 
An integrated online information system providing international market intelligence on industries, 
countries and consumers including: statistics, reports and company profiles. 
 

 
 
 

1. go to Library Homepage                     
2. click Databases A – Z  
3. select Global Marketing Information Database   

 
 
 
 
 

This database offers many different access points to information; three options will be covered: 
A. Text Searching for keyword searches ………………………………………………….pp. 1 - 2 
B. Browsing by Industries, Countries, Consumers, or Geographies………………………...p.  3 
C. Guided Searching in Industries, Countries, Consumers, or Companies………………...p. 4 

 
 

 
 
 

 
 
 
 
 
 
 
 
 

 
 
 

@ DOROTHY  H.  HOOVER  LIBRARY 

Global Market &  
Information Database (GMID)

To Start 

1. Click on red Search tab  
2. Select Text Search  
3. Enter search terms 
4. Select type of information 

A. Text Searching 

 Off Campus? log in with your 
OCADU username / password 
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 Results may    
be refined by: 

1. Checking 
box(es) 

2. Using dropdown 
menu to filter by 
Geographical 
Area, Type 
and/or Category 

A. Text Search Results Note: Information Sources may 
include: Business Directories, Market 
Reports, Trade Journal Articles, 
and/or Web Site Information 

For statistic results (market or company 
shares, countries and consumers) 
 Use left-hand column to convert 

statistics  
 Use icons to download (save, email, or 

save as excel spreadsheet or PDF) 
 

When you have found 
appropriate information, 
click category title to 
view results  

A. To View & Download Results: Statistics 

Note: use BACK arrow to return to 
initial results OR click My Home to 
start over 
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This can help give a broad overview of market trends by industry, country, consumer type or 
larger geographic regions 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

B. Browsing 

1. Click tabs for subject area, including: 
 
 Industries – commentaries, key trends, 

latest reports 
 Countries – economic, demographic and 

marketing statistics, reports, commentaries 
 Consumers – statistics, reports,  

commentaries 
 Companies – commentaries, company 

profiles 
 Geographies – consolidated data on 

industry, country, consumer information for 
each country and region 

 Each tab yields 
different results; click 
category title(s) to 
view results  

OR 
 Refine search using 

subjects on left-hand 
menu 

 Each option will lead 
to a subject tree to 
limit your search  

 

See next page (p.4) for 
information on Guided 
Searching using subject 
trees 
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The left-hand menu offers a common subject search feature that uses a subject tree feature to 
guide you to search results.   
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

C. Guided Searching 

1. select subject area 
2. click appropriate box(es)  
3. subjects with +  can be 

opened for more 
detailed subheadings 

Note:  
 any item selected will 

appear in right hand 
column; click x to delete 
it from search 

 icons indicate type of 
information (statistics, 
sources, reports) 

4. click Next 
5. continue process until  

     appears 

See page 2 of this guide to 
view and download 
Search Results   


