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Global Market &
Information Database (GMID)

@ DOROTHY H. HOOVER LIBRARY

An integrated online information system providing international market intelligence on industries,
countries and consumers including: statistics, reports and company profiles.

To Start

1. go to L|brary Homepage Please enter your OCAD Username and Password below,
2. CIICk Databases A _ Z Username fcOzxy  (example: smithk, jc02xy, jdoe)
3

select Global Marketing Information Database Password [

Off Campus? log in with your

STUDENT PORTAL LOGIN

Submit

OCADU username / password

This database offers many different access points to information; three options will be covered:
A. Text Searching for keyword searches ... pp.1-2
B. Browsing by Industries, Countries, Consumers, or Geographies..................cccceeeep. 3
C. Guided Searching in Industries, Countries, Consumers, or Companies..................... p.4

A. Text Searching

AN N AR EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEes »1. Click on red Search tab

onfrio Collge of Art & Design

Service markets

Consumer enpenditure

Leisure and lifestyles
Populstion and peaple
Transpart

SEARCH COMPANIES

[ -

GIWD - (ﬂoba\ Market Informatlon Database

=2. Select Text Search
T 3. Enter search terms
4. Select type of information ****

EEEEEE

ersonalise this site

ady personalised? Click here to log in
ens users click here to log in

Latvia and Lithuania ars amang the most unequal in terms of
W incorne inequality in the EU, Despite high sconamic growth,
simplified flat taxes and low social transfers are causing
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aettmg started

q ick here for a quick tour of the site

Bt Beauty Focus in London

s 2008, held May 12-13 in London, Global Cosmetics and Head
jand Toiletries Research alexander Kirillow will discuss the global .
f toiletries market and forecast. ., “Your Contacts -

Advanced Text Search

Enter Search Term
|beerand (Canada or LISA)
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. Search within

H ] statistics

"> Reports @ Title O Body
Information Sources

About Euromanitar International  Terms & Conditions




A. Text Search Results Note: Information Sources may

Reports, Trade Journal Articles,

include: Business Directories, Market

Results List and/or Web Site Information =
w L
28 search results found »Mly Selection .

LRESULTS O E

Statistics (13) (2

ountries and Consumers (6) B

Eishow 20 results a@
=

Market Sizes (21 2

Company Shares (3) & e tegary ~  Geography T Type =
Reports (5) & Consumer expenditure on beer é Canada Countries and Consumers
Company Profiles () &2 Consumer expenditure on beer : UsSA Countries and Consumers
Country Reports [2) T Index of beer prices E Canada Countries and Consumers
Sources (10) (5 Index of beer prices . Usa Countries and Consumers
Cost of beer per 33cl : iZanada Countries and Consumers
Caost of beer per 33cl : Usa Countries and Consurmers
Beer : Canada Market Sizes
Beer . UsA Market Sizes
Beer : USA Company Shares
Beer . Canada Company Shares
- ReSU|tS may Beer s Russia Company Shares
. Beer b4 warld Company Shares
be reflned by Beer E Eastern Europe Company Shares
1. Checklng'.'o.. REWIEW MY SELECTIONS E
box(es) :

eecccccccccccccccce

2. Using dropdown.-1.

menu to filter by
Geographlcal Filter by Geographyﬂ@ Filter by Catzgory H@ Filter by Type H@ Filter by Sub Typeﬂ@ Sort by Title H@

Eishow 20 results u@

Area, Type Tite . w»  Geography -  Type w  Sub Type .v Date -
O Bartan Beers Ltd - alcoholic Drinks - USA usa Company Profiles  Local Company Profile  18/01/2008
and/or Category O Beer - Canada Canada Country Repaorts Country Sector Briefing  23/01/2008
O Beer - US4 : usa Country Reports Country Sector Briefing 18/01/2008
O Bostan Beer Co Inc, The - A\%hnlic Drinks - USA usa Company Profiles  Local Company Profile  18/01/2008
[0 £ The Beer Store - Retailing - C:anada Canada Company Profiles  Local Company Profile  04/02/2008

IEW MY SELECTIONS

When you have found

appropriate information, *
click category title to
view results

formation Sources

A. To View & Download Results: Statistics

Ele Edit Wiew History EBookmarks Tools  Help
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SAYED RESEARCH

INDUSTRIES COUNTRIES CONSUMERS GEDGRAPHIES SUPPORT
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- PSTATISTICS TYPES :

: TR Market Sizes # Historic ® Value at Current Prices .

. Key: M Related Reports B Related Comment % Chart for this Row B Company Shares L
L]

. Gurrency conversions @ | 2002~ [ 200z~ | 2004~ | 2005~ | 2006~ 2007~ | -

- Current/constant Canada .

- Valume canversions = Ll Beer - Off-trade “alue RSP - C$ mn 6,739.9 7,264.6 7,429.0 7,699.0 7.,852.2 5,056.2 -

- Uit muktigliar = om Beer - Off-trade Wolume - min litres 1,566.4 . .

- []

= Growth Category definitions | Wolume conversion ratios | Caloulation variables FOf StatlSth reSUItS (market or Company =

[ = Per capitathoeusehald . :

. I shares, countries and consumers) .

» P 1. Alcoholic Drinks: Eurornonitor from trade sources/national statistics .

1l

. Par capita populaticn 154 TR RN N RN AN AN AN NN NN NE NN R NS EEEEEEEEEEEEEEEEE N Use left-hand column to convert -

. Per capita at legal drinking ag o .

. Par '000 paople statistics H

: Per househald . .

. Bar 000 hsssholi= = Use icons to download (save, emalil, or

L

" Return ta sctual )

' save as excel spreadsheet or PDF

[ ] r T [

»

Note: use BACK arrow to return to

initial results OR click My Home to
tart over

start ove GMID

2




B. Browsing

This can help give a broad overview of market trends by industry, country, consumer type or
larger geographic regions

Ontario College of art & Design
GWID - geoe e

SEARCH INDUSTRIES

Consumer markets

Channel &
Donuts

Industrial markets
Service markets
SEARCH COUNTRIES
Econamic indicators
Energy and environment
Finance

Foreign trade

Health

Househalds and homes
Industrial output and agriculture
IT and communications
Leisure and lifestyles
Population and people
Transport

SEARCH CONSUMERS
Consumer expenditure
Consumer seqmentation
Finance

Health

Households and homes
Income

IT and communications
Leisure and lifastyles
Population and people
Transport

SEARCH COMPAMNIES

I -

M Global brand owner
| PO,

Each tab yields &
different results; click
category title(s) to
view results

= Refine search using
subjects on left-hand
menu  =-

Each option will lead
to a subject tree to
limit your search

See next page (p.4) for
information on Guided
Searching using subject
trees

Company Watch: autagri
T As it becomnes this
= faces fresh challeny
significant synergies.

SEARCH NDUSTRIES COUNTRIES CONSUMERS GEOGRAPHIES
My Home =
Welcome Australasia

Eastern Europe
Latin America

Middle East and Africa
North America
Westem Europe
World

==

\ong global duty free retailers
free stores operator, Autogrill S
orme rmajor restructuring to ach|

L}

L]
B into offices with Dunkin’ .
retail market but offices have become |
players target 24/7 consumers....

L]

L}

more headl{

Click tabs for subject area, including:

Industries — commentaries, key trends,
latest reports

Countries — economic, demographic and
marketing statistics, reports, commentaries
Consumers — statistics, reports,
commentaries

Companies — commentaries, company
profiles

Geographies — consolidated data on
industry, country, consumer information for
each country and region

Latest Reparts

" Banco Espirito Santo SA - Financial Cards - Portugal

Banco Portugues de Investimento 54 - Financial Cards - Portugal
Caixa Geral de Depositos, Grupo - Financial Cards - Portugal
Charge Cards - Portugal

Credit Cards - Partugal

Debit Cards - Portugal

antario College of Art & Desi

SEARCH = INDUSTRIES

L A TR R ]

SEARCH INDUSTRIES
Consumer markets
Service markets
SEARCH COUNTRIES
Economic indicators
Energy and enuiranment
Finance

Foreign trade

Health

Households and homes
Industrial output and sariculture
IT and communications
Leisure and lifestyles
Population and peaple
Transpart

SEARCH CONSUMERS
Consumer expenditure
Cansumer seqmentation
Finance

Health

Households and homes
Income

IT and communications
Leisure and lifestyles
Population and people
Transpart

SEARCH COMPANIES

M alobal brand owner
Onational brand awner

an

COUNTRIES

——

CONSUMERS

GMID - Global Market Information Database
GEOGRAPHIES

Latest Reports

ATM Cards - Canada

Bank of Montreal Financial Group - Financ

Charge Cards - Canada
Credit Cards - Canada
Debit Cards - Canads
Financial Cards - Canads

Pre-paid Cards - Canada

Royal Bank of Canada (RBC) - Financial Cards - Canada

Scatisbank - Financial Cards - Canada
Smart Cards - Canada

Key Metrics

statistical Summary

I — 2000 2007

Inflation (% change)
GDP (% real growth)

L1
= ok (nstional currency millions)

population, mid-year {'000)
Birth rate (per '000)

Death rate (per '000)

Na. of households {'000)

Total exports (US$ millions)
Total imports (US$ millions)
Tourism recsipts (Us$ millions)

Tourism spending (US§ millions)
Urban papulation ('000)

Urban population (%)
Population aged 0-14 (%)
Population aged 15-64 (%)
Population aged 65+ (%)

Male population (%)

Fernale population (%)

Life expectancy male (years)

Life expectancy female (years)

Infant martality (deaths per ‘000 live births)

Adult literacy (%)

UROMONITOR
INTERNATIONAL

Browse Geographies

Canada usha

Tl

Cards - Canada

v

more reports...

2z L6

23 2.1
14,463,5124  15,262,684.5
333,129.1 226,076.1
126 13.7

22 2.2
126,257.3 127,685.3
1,427,801.0 1,579,571.0
2,277,081.0 2,387,680.0
1167228 117,376.6
94,123.0 96,437.9
2686808 272,223.4
21.0 a1.4

20.0 196

£7.5 £7.6

12,5 12.6

49,3 43,2

s0,7 s0.7

766 767

21,8 22,0

S6 5.5

99,7 9.7

GMID 3




C. Guided Searching

The left-hand menu offers a common subject search feature that uses a subject tree feature to

guide you to search results.

:lllIlllIIIIIIllllllIllllllllllllIlIIIIIIIlllllIIIIIIIIIIIIIIIIIIIIIII -1

L AN NN NN NN NN NNNNNNENNNNNRNNRREERD 2

Ontario Collgge of Art & Design F Bl EUROMONITOR
SENEEEEEEEEEEEEE 0L

GMID - GBbal Market Information Database

\d Watch: Eco-nutrition . .
Itis slowly dawning on consurmers ghat, ingthe face of global warming and
food shortages, eating within envir®amen®l limits is the anly way forward. Your Contacts
Gradually, they are turning away.. o -

Health
Houzeholds and homes

Industrial output and agri3

select subject area

click appropriate box(es)
subjects with + can be

M} COUNTRIES CONSUMERS GEOGRAPHIES v : Opened for more
Wweloomes = detailed subheadings
ELENEDD R, TG Category Watch: Prermium RTD cokfee wffers potantial In South Note:
Consumer markats Foros = b At 420 Pe . .
indveaiel) maewm The prermium searmer®is shwing the way forward for mw 8 Am!& Alrea . any Item SeleCted WI"
Service markers manufacturers by addhg furher value to the Korean market... Athen H H

. dond - . appear in right hand
SEARCH COUN L[] [ ]
Eeonmi g - column; click x to delete =+
Energy and el - - .
= it from search
Foreign trade : : -

icons indicate type of
information (statistics,
sources, reports)

click Next sssssssssssssushs

continue process until

appears

Houzeholds and homes

IT and communications u Euromonitor Americas
feseal . : headli Account Manager
Leisure =nd lifestyles . . more headlines... ElMatthen Carty +1 (3 4.
Population and people a »
Transport : : Latest Reports 5
SEARCH CONSUMERS : : " Canned/preserved Food
Consumer expenditure L] [] " chilled Processed Food -
Cansumsr segmentation - - .
il - - Dried Processed Food - B

Finance . u ® Frozen Processed Food - Bulgaria
Health -

. .

= »

n u

Incoms Miead D fE
IT and communicatiens
Leizure and lifestyles LN\

Fopulation snd paspl
CREEEE A EIEHa Ontario College of Art & Design

-
GMID - Global Market Information Database

SEARCH = INDUSTRIES COUNTRIES CONSUMERS

Transpart
SEARCH COMPANIES

L] My Home = Search » H
= o=
M Global brand owne Mer Search -
O uational brand awn KEY =] = .
-
[ statistics i Reports ] [
= IndMstriesm
il Sources u
B- Consgmer markets @
& 01 Wahalic drinks E s @
Beer @

O cider/perry B &

[ wine 2d

Spirits B &

O autornative products B @

O clathing and faotwear & @

[ consumer electronics 25 @

[ Cosmeties and toiletries SS9 @

[ retail disposable paper products B & @
O o1v and gardening H & @

[ Domestic electrical appliances 25 @
[ Evenear Sd@

O Fresh food E @

[ Hat drinks & & @

[ Household care S @

[ Housewares and home furnishings £ & @
[ 0TC Healthcare E @ @

[ Fackaged food E & @

[ personal and leisure goods @

[ pet food and pet care products =5 @
O soft drinks A= @

O Tobacco E & @

O Toys and games E & @

@~ [ Industrial markets @

m- [ service markets @

&F-E-E - E- e E e E e E e E e EE e F

2 Countries and consumers

Find Category: | @

Leisure and Personal Goods Retailers - Egypt
Majid Al Futtaim Group - Retailing - Egypt

| "l EurROMONITOR
INTERNATIONAL

SAYED RESEARCH  SUPPORT

SELECTED ITEMS
Categories

)(Bﬁer4llllllllI

> Wine
> Spirits

[ RTDsHigh-strength premixes E & 4IlllIIIllllIllIlllIIIIIIIIIIIIIIIIIIIIIIIIII
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5
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]

[<EELET]

See page 2 of this guide to
view and download
Search Results
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